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Abstract
This white paper provides insights and best practices for implementing ROI-driven meta-ads in
the cannabis, CBD, and hemp industries. It explores the concept of meta ads, their benefits, and
the platforms and tools available for deployment. Additionally, the paper examines the market
trends and opportunities in the cannabis, CBD, and hemp industries, the regulatory landscape,
and the target audience analysis. It outlines the vital elements of ROI-driven meta ads, including
clear campaign objectives, data-driven audience targeting, compelling ad creative, conversion
tracking and optimization, and budget allocation and bid management.

Furthermore, the paper presents best practices for meta ads in the cannabis, CBD, and hemp
industries, focusing on compliance and legal considerations, ad copy and messaging strategies,
landing page optimization, A/B testing, iterative improvement, and remarketing and retargeting
techniques. The white paper also includes case studies of successful meta-ad campaigns in
these industries, highlighting valuable lessons learned and insights. Finally, the paper concludes
with a summary of key findings, future trends, and recommendations.

Introduction
1.1 Background
The cannabis, CBD, and hemp industries are rapidly growing sectors with immense business
potential. To capitalize on this potential, effective digital marketing strategies are crucial. Meta
ads, a form of online advertising, have emerged as a powerful tool for achieving high returns on
investment (ROI). This white paper aims to guide cannabis, CBD, and hemp businesses in
harnessing meta-ads power to drive ROI and maximize their digital marketing efforts.

1.2 Purpose and Scope
This white paper aims to provide an in-depth understanding of ROI-driven meta-ads and their
implementation in the cannabis, CBD, and hemp industries. It offers practical insights, best
practices, and case studies to help businesses navigate these industries' unique challenges and
opportunities.

1.3 Methodology
The information presented in this white paper is based on extensive research and analysis of
industry trends, best practices, and case studies. Various reputable sources, including industry
reports, academic papers, and expert opinions, were consulted to provide comprehensive and
up-to-date insights.



Meta Ads: An Overview

2.1 Definition and Concept
Meta ads are online advertising that appears within search engine results or on websites other
than the advertiser's own. These ads are generated dynamically based on search queries, user
behavior, and other contextual information. They typically include ad titles, descriptions, URLs,
and extensions. Meta ads provide businesses with a cost-effective and targeted way to reach
their desired audience.

2.2 Benefits of Meta Ads
Meta ads offer several benefits for businesses in the cannabis, CBD, and hemp industries.
These include increased visibility, improved targeting capabilities, higher click-through rates, and
better conversion rates. Meta ads also allow businesses to track and optimize their campaigns
more effectively, improving ROI.

2.3 Meta Ad Platforms and Tools
Several meta-ad platforms and tools are available for businesses in the cannabis, CBD, and
hemp industries. These platforms, such as Google Ads, Bing Ads, and social media advertising
platforms, provide businesses with the infrastructure and tools to create, manage, and optimize
meta-ad campaigns. Additionally, various analytics and tracking tools enable businesses to
measure the effectiveness of their meta-ad campaigns and make data-driven decisions.

Understanding the Cannabis, CBD & Hemp Industries
The cannabis, CBD, and hemp industries have experienced significant growth and
transformation in recent years. With changing attitudes towards cannabis legalization and
increased recognition of the potential health benefits of CBD and hemp products, these
industries have become increasingly attractive for businesses and consumers. As a cannabis
digital marketing agency, it is crucial to have a comprehensive understanding of these industries
to effectively serve clients and capitalize on the market trends and opportunities they present.



3.1 Market Trends and Opportunities
The cannabis industry has witnessed remarkable growth, driven primarily by the increasing
legalization of medical and recreational cannabis. In 2022, the market size of the cannabis
industry in the United States reached a value of $13.2 billion, and it is projected to experience a
compound annual growth rate (CAGR) of 14.2% from 2023 to 2030.

This growth can be attributed to various factors, including the expanding consumer base, new
product categories, and the growing acceptance of cannabis as a legitimate industry.
CBD, derived from the hemp plant, has gained tremendous popularity due to its potential
therapeutic properties and the absence of psychoactive effects. The increased consumer
demand for natural and alternative wellness solutions supports this trend.

In addition to cannabis and CBD, the hemp industry has also experienced a resurgence. Hemp,
a variety of cannabis plants with low levels of THC, is valued for its versatile applications in the
textiles, construction, food, and skincare industries.

To stay ahead in this rapidly evolving market, cannabis digital marketing agencies monitor and
adapt to the latest trends and opportunities. This includes staying informed about emerging
product categories, such as cannabis-infused beverages, edibles, and topicals, and monitoring
regulatory changes and consumer preferences.

3.2 Regulatory Landscape,
One of the most critical aspects of operating in the cannabis, CBD, and hemp industries is
navigating the complex regulatory landscape. Regulations surrounding these industries can vary
significantly from country to country, even within different states or provinces. As a result,
businesses must comply with many rules and regulations to ensure legal operation and avoid
penalties.

A cannabis digital marketing agency has a thorough understanding of the regulatory frameworks
in the jurisdictions they serve. This knowledge enables them to develop marketing strategies
that comply with relevant laws and guidelines. Whether it's restrictions on advertising, age
restrictions, or packaging and labeling requirements, staying abreast of regulatory changes is
essential for maintaining compliance and avoiding legal issues.

3.3 Target Audience Analysis
Understanding the target audience is a fundamental aspect of any marketing strategy, and the
cannabis, CBD, and hemp industries are no exception. These industries cater to a diverse
consumer base, from medical patients seeking symptom relief to wellness enthusiasts looking
for natural alternatives. Identifying and analyzing the target audience is crucial for crafting
effective marketing messages and reaching the right customers.

https://www.grandviewresearch.com/industry-analysis/us-cannabis-market


Market research and data analysis are valuable tools for understanding the target audience in
the cannabis industry. This includes examining demographic factors such as age, gender, and
location and psychographic factors such as lifestyle choices, preferences, and consumption
habits. With this information, cannabis digital marketing agencies can tailor their strategies to
resonate with the target audience and drive engagement and conversions.

Additionally, it is essential to consider the varying levels of cannabis knowledge and experience
within the target audience. Some may be well-versed in the benefits and intricacies of cannabis,
CBD, and hemp, while others may be new to these products. Developing educational content
and messaging that caters to different levels of awareness can help build trust and credibility
among consumers.

Vital Elements of ROI-Driven Meta Ads
In the ever-growing cannabis, CBD, and hemp industries, digital marketing drives business
growth and generates a return on investment (ROI). Meta ads, including search engine and
social media advertising, have proven effective channels for reaching target audiences and
driving conversions. To ensure the success of meta-ad campaigns in these industries, it is
essential to implement best practices that align with their unique characteristics and challenges.
Let's explore the vital elements of ROI-driven meta-ads in the cannabis, CBD, and hemp
industries.

4.1 Clear Campaign Objectives
Before launching any meta-ad campaign, it is imperative to establish clear and measurable
campaign objectives. Please identify what you want to achieve, whether it's increasing brand
awareness, driving website traffic, generating leads, or boosting sales. Clear campaign
objectives provide a strategy roadmap, allowing you to track progress and measure success.

For example, a cannabis retailer may set a goal to increase online sales by 30% within a
specific timeframe. Setting specific, measurable, attainable, relevant, and time-bound (SMART)
objectives allows you to create targeted campaigns and evaluate their effectiveness based on
predefined metrics.

4.2 Data-driven Audience Targeting
Understanding your target audience is fundamental to the success of meta-ad campaigns in the
cannabis, CBD, and hemp industries. Utilize data-driven audience targeting to refine your
audience parameters based on demographics, interests, behaviors, and other relevant factors.
This approach ensures that your ads are delivered to the right people, increasing the chances of
engagement and conversion.



Consider age, location, gender, interests, and consumption habits when defining your target
audience. Conduct market research to understand their preferences, needs, and pain points. By
aligning your ads with their interests and motivations, you can create more personalized and
effective campaigns that resonate with your target audience.

4.3 Compelling Ad Creative
Creating a creative ad that captures attention and generates interest is crucial in a competitive
market. Craft compelling and engaging ad content that highlights the unique selling points of
your cannabis, CBD, or hemp products. Focus on their quality, benefits, and differentiation to
stand out from competitors.

Use high-quality visuals, attention-grabbing headlines, and persuasive copy to convey your
message effectively. Incorporate relevant keywords to improve search engine visibility and
relevance. Tailor your ad creative to match the platform you're advertising on, following
platform-specific guidelines and best practices.

4.4 Conversion Tracking and Optimization
Implement conversion tracking to measure the success of your meta ad campaigns and
optimize for ROI. Set up tracking mechanisms to monitor critical actions such as website visits,
form submissions, purchases, or newsletter sign-ups. This data allows you to analyze campaign
performance, identify areas for improvement, and make data-driven optimizations.

Review and analyze your campaign data to identify underperforming keywords, targeting
parameters, or ad variations. Conduct A/B testing to compare different elements of your
campaigns, such as ad copy, visuals, or landing pages. Continual monitoring and optimization
are crucial to improving ROI and maximizing the effectiveness of your meta ads.

4.5 Budget Allocation and Bid Management
Strategic budget allocation and bid management are essential to ensure the optimal utilization
of your advertising budget. Set realistic budgets based on your campaign objectives and
allocate funds accordingly to different channels and campaigns. Monitor the performance of
each channel and campaign closely to identify opportunities for budget reallocation.

Optimize bids based on performance data to maximize your ad visibility and reach. Adjust bids
based on keyword competitiveness, conversion rates, and return on ad spend (ROAS). Review
and refine your bidding strategies to ensure efficient budget utilization and achieve the desired
ROI.



Best Practices for Cannabis, CBD & Hemp Meta Ads
5.1 Compliance and Legal Considerations
In the cannabis, CBD, and hemp industries, compliance with legal and regulatory requirements
is of utmost importance. Before launching any meta ad campaign, familiarize yourself with the
specific rules and guidelines governing advertising in your target market. Understand
restrictions on language, claims, imagery, and targeting to ensure compliance and avoid
potential penalties.

Work closely with legal professionals who specialize in the cannabis industry to ensure that your
ad campaigns adhere to all relevant regulations. Stay updated with any changes or updates in
the regulatory landscape to adjust your strategies accordingly. Compliance should be a top
priority in all aspects of your meta ads to maintain a strong brand reputation and build trust with
your audience.

5.2 Ad Copy and Messaging Strategies
Compelling ad copy and messaging strategies are vital for engaging your target audience and
driving conversions. Highlight the unique selling points and benefits of your cannabis, CBD, or
hemp products clearly and concisely. Use language that resonates with your audience,
addressing their pain points and positioning your brand as a solution.

Focus on conveying your products' quality, safety, and efficacy, ensuring that your claims are
supported by credible evidence. Emphasize organic sourcing, third-party lab testing, and
sustainable practices to build trust with your audience. Tailor your messaging to align with the
values and preferences of your target market.

5.3 Landing Page Optimization
Optimizing your landing pages is crucial for maximizing the conversion potential of your meta
ads. Ensure that your landing pages are visually appealing, user-friendly, and provide relevant
information to visitors. Use clear and compelling calls-to-action (CTAs) to guide users toward
desired actions, such as purchasing or submitting a contact form.



Align the messaging and visuals on your landing pages with your meta ads to create a
seamless user experience. Optimize page loading speed and ensure mobile responsiveness to
accommodate users on various devices. Conduct A/B testing on landing page elements like
headlines, imagery, and form layouts to identify the most effective variations.

5.4 A/B Testing and Iterative Improvement
A/B testing is a valuable technique for optimizing the performance of your meta ads in the
cannabis, CBD, and hemp industries. Experiment with different ad variations, such as headlines,
visuals, ad formats, and targeting parameters, to determine which elements drive the highest
engagement and conversions. Continuously monitor and analyze the results to refine your
campaigns.

Iterative improvement is a crucial aspect of ROI-driven meta ads. Based on the insights gained
from A/B testing, make data-driven campaign adjustments. Optimize keywords, targeting, ad
placements, and bidding strategies to improve performance and ROI. Regularly monitor
campaign metrics, such as click-through rates (CTRs), conversion rates, and cost per
acquisition (CPA), to identify areas for optimization.

5.5 Remarketing and Retargeting Techniques
Remarketing and retargeting are potent techniques to re-engage users who have previously
interacted with your brand. Implementing these techniques can significantly improve conversion
rates and ROI. Set up remarketing and retargeting campaigns to show relevant ads to users
who have visited your website or engaged with your previous ads.

Segment your audience based on their behavior and engagement level to deliver tailored
messages and offers. Use dynamic remarketing to show ads featuring specific products or
promotions in which users have shown interest. Implement frequency capping to avoid ad
fatigue and ensure a positive user experience. Continuously analyze the performance of your
remarketing campaigns and make necessary adjustments to drive higher engagement and
conversions.



Case Studies
6.1 Successful Meta Ad Campaigns by Spokes Digital for Cannabis, CBD &
Hemp Businesses

Case Study 1: Medmen

Overview: Spokes Digital helped Medmen’s digital marketing team keep focused on critical
activities that matter, which led to a significant increase in Revenue & ROAS

Problem Statement: As an emerging Dispensary brand in California Market, MedMen needed
to retarget their users on Meta to have an omnichannel presence & hence create a Top of the
Mind Awareness

Services: Facebook Ads

Campaign Details:
● Implemented In-feed Ads, Video Ads, Carousel Ads
● Target Audience Interest: Custom Audience Data - CRM

Metric Value

Spend $50,000

Impressions 534,226

Clicks 6,143

CTRs 1.15%

Revenue Generated $283,500

ROAS 567%



Case Study 2: Foria

Overview: Spokes Digital helped Foria’s digital marketing team keep focused on critical
activities that matter, which led to a significant increase in Revenue & ROAS

Problem Statement: As a well-established CBD brand in Los Angeles, Foria needed higher
ROAS & more conversions with additional media channels to improve its market share.

Services: Facebook Ads

Campaign Details:
● Implemented In-feed Ads, Video Ads, Carousel Ads
● Targeted Audience Interests - Lifestyle, Health & Wellness

Metric Value

Spend $30,000

Impressions 304,113

Clicks 3,254

CTRs 1.07%

Revenue Generated $182,995

ROAS 610%



Case Study 3: BOHECO

Overview: Spokes Digital helped Boheco’s digital marketing team keep focused on critical
activities that matter, which led to a significant increase in Revenue & ROAS.

Problem Statement: As an emerging Hemp/CBD brand in Asia, Boheco needed Brand
Awareness with additional media channels to improve its market share.

Services: Facebook/Insta Ads

Campaign Details:
● Implemented In-feed Ads, Video Ads, Carousel Ads
● Targeted Audience Interests - Health & Wellness, Luxury Life

Metric Value

Spend $10,000

Impressions 134,226

Clicks 1,302

CTRs 0.97%

Revenue Generated $42,875

ROAS 428%



6.2 Lessons Learned and Insights

Through the case studies and best practices discussed in this white paper, several lessons and
insights can be gleaned for implementing ROI-driven meta-ads in the cannabis, CBD, and hemp
industries:

Customized Targeting: The success of meta ads relies heavily on understanding the target
audience. To refine parameters based on demographics, interests, and behaviors, utilize
data-driven audience targeting. This level of customization ensures that ads reach the right
people, increasing engagement and conversion rates.

Compliance and Legal Considerations: Navigating these industries' complex regulatory
landscape is crucial. Familiarize yourself with the specific rules and guidelines governing
advertising in your target market and work closely with legal professionals specializing in the
cannabis industry. Adhering to regulations ensures compliance, avoids penalties, and maintains
a strong brand reputation.

Compelling Ad Creative: In a competitive market, creating attention-grabbing and persuasive
ad content is essential. Highlight your products' unique selling points and benefits, incorporating
high-quality visuals and persuasive copy. Tailor your ad creative to match your advertising
platform and follow platform-specific guidelines and best practices.

Conversion Tracking and Optimization:
1. Implement conversion tracking mechanisms to measure campaign success and optimize

for ROI.
2. Set up tracking for critical actions such as website visits, form submissions, purchases,

or sign-ups.
3. Regularly analyze campaign data, conduct A/B testing, and make data-driven

optimizations to improve performance and maximize ROI.

Budget Allocation and Bid Management: Strategic budget allocation and bid management
are crucial to ensure optimal utilization of your advertising budget. Set realistic budgets based
on campaign objectives and monitor performance closely. Adjust bids based on keyword
competitiveness, conversion rates, and return on ad spend (ROAS). Continuously review and
refine bidding strategies for efficient budget utilization.



Conclusion
7.1 Summary of Key Findings

● Meta ads provide a cost-effective and targeted way to reach the audience in the
cannabis, CBD, and hemp industries, driving visibility, targeting capabilities, click-through
rates, and conversion rates.

● Critical elements of ROI-driven meta-ads include clear campaign objectives, data-driven
audience targeting, compelling ad creative, conversion tracking and optimization, and
strategic budget allocation and bid management.

● Compliance with legal and regulatory requirements is crucial in these industries,
requiring a thorough understanding of the complex regulatory landscape and close
collaboration with legal professionals.

● Understanding the target audience's demographics, interests, behaviors, and
consumption habits is essential for crafting effective marketing messages and driving
engagement and conversions.

● Optimizing landing pages, conducting A/B testing, and utilizing remarketing and
retargeting techniques can significantly improve the performance and ROI of meta-ad
campaigns.

7.2 Future Trends and Recommendations

As the cannabis, CBD, and hemp industries continue to evolve, several future trends and
recommendations emerge:

Embrace Emerging Platforms: Stay informed about emerging advertising platforms and
channels that cater to these industries. Explore opportunities in podcast advertising, influencer
marketing, and emerging social media platforms that allow cannabis, CBD, and hemp
advertising.

Leverage Advanced Targeting Technologies: Explore new targeting capabilities offered by
meta-ad platforms as technology advances. Utilize artificial intelligence (AI) and machine
learning (ML) algorithms to enhance audience targeting and optimize ad campaigns based on
real-time data.

Emphasize Sustainability and Social Responsibility:With increasing consumer demand for
sustainable and socially responsible products, highlight your brand's commitment to
sustainability, eco-friendly practices, and community involvement. Incorporate these values into
your ad creative and messaging to resonate with conscious consumers.

Monitor and Adapt to Regulatory Changes: Regulatory landscapes surrounding the
cannabis, CBD, and hemp industries constantly evolve. Stay updated with any changes or
updates in regulations to ensure compliance and adjust marketing strategies accordingly.



Embrace Emerging Product Categories: Monitor emerging product categories in cannabis,
CBD, and hemp industries, such as cannabis-infused beverages, edibles, and topicals. Stay
ahead of consumer preferences and market demand by exploring advertising opportunities in
these growing segments.

By keeping abreast of industry trends, adapting strategies to changing regulations, and
leveraging emerging technologies and platforms, cannabis businesses can position themselves
as industry leaders and drive continued success in the cannabis, CBD, and hemp industries.


